
RAN-2408000603030009 ] [ 1 ] [ P.T.O. ] P
5
0
8
0

RAN-2408000603030009
S.Y.B.Com. (Sem. - III) Examination March - 2026

Marketing - I MDC

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â. 1.  V|„$L$dp„ S>hpb Ap‘p¡  (L$p¡C‘Z ‘p„Q) 10
 1. dpL£$qV„$N d¡“¡S>d¡ÞV$ iy„ R>¡?
 2. hõsy f¡Mp kdÅhp¡.
 3. g¡btgN iy„ R>¡?
 4. d¡“ dpL£$qV„$N kdÅhp¡.
 5. hõsy “pb|v$u A¡V$g¡ iy„?
 6. àg¡k dpL£$qV„$N iy„?
 7. hp¡f„V$u iy„ R>¡?

â. 2.  qX$rS>V$g dpL£$qV„$N iy„ R>¡? s¡“p apev$p A“¡ N¡fapev$p kdÅhp¡. 14
A’hp

â. 2. (A) dpL£$qV„$N“p DØ¡íep¡ kdÅhp¡.
 (b) hõsy rdîZ kdÅhp¡. 

â. 3.  ‘¡L¡$S> A“¡ ‘¡L¡$tS>N iy„ R>¡? ‘¡L¡$tS>N“p âL$pfp¡ A“¡ L$pep£ kdÅhp¡. 14
A’hp

â. 3. (A) Ap„sqfL$ A“¡ bpü dpL£$qV„$N kdÅhp¡   07
 (b) “hu hõsy Akamsp“p L$pfZp¡ S>Zphp¡   07

â. 4. (A) V|„$L$u “p¢^ gMp¡ : (L$p¡C‘Z A¡L$)   06
 1. hõsy Æh“ Q¾$$
 2. h¡QpZ dpL£$qV„$N

 (b) L¡$k õV$X$u     06
  ""õhuV$ L$p¡“®'' L„$‘“u a¼s R>¡ëgp 15 hj®’u dpÓ rb[õL$V$“y„ DÐ‘pv$“ L$fu flu R>¡. R>¡ëgp L¡$V$gpL$
  hjp£’u “hp õ‘^®L$p¡ bÅfdp„ âh¡íep R>¡ A“¡ s¡’u h¡QpZdp„ kss OV$pX$p¡ ’ep¡ R>¡. lh¡ N°plL$p¡ ‘Z “hu 

A“¡ V²¡$ÞX$u âp¡X$¼V¹$k“u dp„N L$fu füp R>¡.
  L„$‘“u ‘pk¡ kpfu a¡¼V$fu s¡dS> diu“p¡ R>¡, ‘f„sy L„$‘“u rb[õL$V$ rkhpe L„$C‘Z DÐ‘pv$“ L$fu flu “’u.
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  âñp¡ :
  ""õhuV$ L$p¡“®'' L„$‘“u“u dy¿e kdõep iy„ R>¡?
  L„$‘“uA¡ bÅ¡f“p„ V$L$u fl¡hp dpV¡$ ¼ep ‘Ngp„ g¡hp Å¡CA¡?

ENGLISH VERSION

Q. 1.  Answer in short: (Any five) 10
 1. What is marketing management?
 2. Explain product line.
 3. What is labeling?
 4. Explain man marketing.
 5. What is product elimination?
 6. What is place marketing?
 7. What is warranty?

Q. 2.  What is digital marketing? Explain its advantages and disadvantages. 14

OR

Q. 2. (a) Explain the objectives of marketing. 07

 (b) Explain product mix.   07

Q. 3.  What is package and packaging? Explain the types and functions of packaging. 14

OR

Q. 3. (a) Explain internal and external marketing. 07

 (b) State the factors of unsuccessful new products. 07

Q. 4. (a) Write a short note on: (Any one) 06

  1. Product life cycle

  2. Sales marketing.

 (b) Case Study    06
  For the last 15 years, the company "Sweet Corn" has been manufacturing only  

biscuits. In the last few years, new competitors have entered the market and hence  
the sales have been continuously declining. Now the customers are also demanding  
new and trendy products.

  The company has a good factory and machines, but the company is not producing 
anything except biscuits.

  Questions:
  Find the main problem of the "Sweet Corn" company.
  What steps should the company take to survive in the market?


